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SUMMARY							
Detail-oriented marketing professional with 3+ years of experience leading marketing strategies, managing cross-functional projects, and executing brand-building initiatives. Eager to bring expertise to the fashion industry. 
PROFESSIONAL EXPERIENCE    							
Retail Marketing Intern – Living Beauty Inc. 						       	        Nov 2024 - Present
· Designed and executed visual merchandising strategies for a pop-up shop at Gaspard, driving a 1% increase in brand awareness.
· Conducted market research on 10 potential brands aligned with company values, presenting recommendations for integration into the flagship store.
· Monitored competitor trends and created mood boards to refine product strategy and inspire future collections.
Marketing Coordinator – AutoTrader.ca								    Mar 2022- April 2024
· Led the execution of the Autotrader Awards brand activation. Facilitated cross-functional weekly stand up, managed project and campaign budget targeted at driving brand awareness, spearheaded first influencer campaign as well as creating brand partnership campaign for an OEM. Resulted in a 2% increase in brand awareness.
· Strategized with Integrated Marketing Director and external agency to ensure visits and leads are on target for YOY growth through budget re-allocation and testing of new tools resulting of 5% growth KPI
· Led monthly data reporting and invoicing process using PowerBI, Google Analytics and data storytelling to ensure that all stakeholders have clear visualization on our media buys, ensuring that the team remains up to date with our KPIs
· Liaised with Creative Manager through creative briefings to seamlessly implement innovative creative concepts such as creative targeting on Meta, resulting in enhanced user experience resulting in an increase of 1% CTR increase YOY. 
Campaign Specialist/Coordinator – Wunderman Thompson MAP 				 May 2021 – Mar 2022
· Implemented an average of 500 push campaigns a month for a billion-dollar fashion client ensuring targeted audience would receive appropriate content as designated by the client
· Collaborated on several quality assurance procedures ensuring that campaigns released for the client would have an incident rate of less than 1%
· Designed and executed a mentoring plan by streamlining training materials with best practices and created mentoring videos as the push onboarding lead for four individuals, contributing to a 20% increase in team capacity. 
Marketing Associate – The Eglinton Way BIA				                                  June 2020 – October 2020 
· [bookmark: _heading=h.30j0zll]Planned and implemented the following initiatives, resulting in an 85% increase in online engagement for local businesses on the Eglinton Way during the COVID pandemic:
· Created, managed and tracked content for Instagram, Facebook, Twitter and WordPress platforms
· Spearheaded several social media campaigns including Farmers Market vendor feature and Member Monday featuring BIA members in a weekly post
EDUCATION							
Postgraduate Certificate in Fashion Management, Humber Polytechnic 			                      Sept 2024- Present 
· Focus: Visual Merchandising, Product Development, Trend Analysis, Fashion Technology
Bachelor in Management and Organizational Study, University of Western Ontario
· Specialization in Consumer Behaviour				              		   	         2017- 2021
EXTRA-CURRICULAR EXPERIENCE	
Co-President – Western Foodies   			             			                            Oct 2018- April 2021
· [bookmark: _heading=h.1fob9te]Spearheaded sponsor outreach program with social media targeting strategy to secure 25 sponsors for club member discount card, tripling the number of sponsors from previous years
· Managed a team of 12 members by implementing organizational tool to create a schedule for efficient work delegation
SKILLS, CERTIFICATIONS				
· Skills: Microsoft Office Suite, Data Analysis, Adobe Photoshop, Adobe Illustrator, WordPress, Adobe Campaign, Figma, Jira, Airtable, Google Ads, Power BI, Google Analytics, Project Management, Data Storytelling, 
· [bookmark: _heading=h.3znysh7]Certifications: Google Analytics Individual Qualification, UX Design Certificate Brainstation
Job Summary:
We are seeking an Associate to support the overall Direct-to-Consumer team effort in Canada. This opportunity will involve working with the Canadian Disney+ team and will have a range of duties including advertising liaison, executive support, team coordination, and assisting with a variety of mission critical programs with a focus on advertising escalation and optimization.
This position will play a meaningful role in executing all aspects of paid media campaigns pertaining to escalation, brand compliance, and overall tech specifications, to ensure the timely launch and accurate execution of advertising campaigns. The ideal candidate has a passion for the digital media landscape, possesses excellent communication skills, and has the ability to conceptualize and collaborate across teams.
Responsibilities :
· Work closely with the Canadian Disney+ team, serving as the main point of contact between the Disney Ad Server, internal business units and our external media partner (Rogers Sports & Media)
· Work closely with Canada advertising sales representative, program management, and key internal teams regarding planning, tracking, review, and delivery of advertising campaigns
· Support all daily QA needs and timely troubleshooting of advertising escalations by monitoring intake system and Disney Asset Reviewer throughout campaign lifecycle
· Efficiently monitor advertisement query queues and follow-up with resolution teams, adhering to Service Level Agreements at all times
· Screen incoming creative according to ad server specs, policy and technical requirements and escalate to appropriate teams as required, becoming the expert on all things escalations
· Proactively communicate with all internal teams (S&P, AD-COPS, Business Operations, Legal, Product, DTC) at the onset of escalations to identity and implement solutions
· Educate and assist internal/external teams on proper escalation procedures and standard processes of third-party sales and systems
· Provide insights and recommendations for ad policy optimization and business case proposals for improved ROI
· Help build process documents to ensure all parties in the Canadian advertising lifecycle are in check
· Maintain media partner facing and internal versions of the ‘Advertising Policy Packet’, ensuring advertising categories, escalation and take-down flows are reviewed and updated regularly
· Train other internal team members and teams in the digital escalation operations process as required
· Communicate with media partner directly to troubleshoot any issue that may arise 
· Assist in generating regular escalation reports for media partner and internal stakeholders
· Handle all administrative responsibilities for the team, including but not limited to managing phones, contacts, calendars, meetings, travel, expense reports, supplies and other general support services
· Make appropriate decisions and take a proactive approach to ensuring the Direct-to-Consumer team is organized and efficient
· Build strong relationships with key internal and external stakeholders
· Demonstrate the ability to blend a positive attitude, flexibility, discretion and command while managing multiple priorities
· Display initiative, ingenuity and constant communication as a consistent means of accomplishing daily tasks and activities
· Manage and maintain executive schedules with organization, consistency and efficiency
· Perform as a proactive member of the team while supporting the executive team, including contributing ideas for continuous improvement
· Provide back-up support for teammates, including coordination support and other administrative duties
· Take responsibility for notifying leadership of upcoming cast recognition – including the coordination of service awards and their respective recognition events
· Take responsibility for your continuous learning and professional development
· Manage all work with highest degree of confidentiality – exercising discretion, judgment and diplomacy
· Other projects and duties as assigned
Basic Qualifications :
· 3+ years of experience, preferably in media advertising or related field
· Experience within the film, TV or music industries is an asset (volunteer, intern or other)
· Ability to collaborate effectively with both local and remote stakeholders
· Excellent interpersonal & communication skills
· An effective communicator with a can-do, positive attitude and a strong desire to get things done!
· You will have a penchant for problem solving, and can demonstrate excellent time management, as well as oral and written interpersonal skills
· Ability to work on own initiative; pre-emptive and enthusiastic; constantly thinking ahead; demonstrating a detailed and highly organized approach to all tasks
· Comfortable working in a fast-paced and dynamic working environment, supporting new products/businesses supported by a proven large-scale media property
· Strong abilities to multitask and embrace new projects and challenges
· Strong computer skills including Microsoft and Google suite of applications


