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SUMMARY							
Marketing professional with 4 years of experience in campaign strategy and execution.  Background in retail and consumer behaviour, with a strong understanding of the full customer journey and a data-driven approach to consumer-facing campaigns.
PROFESSIONAL EXPERIENCE    							
Account Coordinator – Media Arts Lab 							     	       Aug 2025 – Present
· Coordinated localization production of omni-channel marketing campaigns for all Apple LOBs by communicating client briefs to reflect clear project scopes, timelines, and actionable deliverables to all stakeholders.
· Managed high volume project trackers, asset delivery workflows, and client approvals to keep campaigns on schedule across all channels.
· Developed foundational asset materials including legal lines, copy decks, and social copy ensuring consistency between Canadian French and English markets.
Freelance Performance Marketing Lead – Dopa Media 					  	       Aug 2025- Dec 2025
· Managed and strategized end-to-end execution for always-on and promotional campaigns across a portfolio of 10 small business clients for Meta and Google platforms at a fast-paced start-up marketing agency. 
· Monitored and optimized campaigns on a weekly based on budget, impressions and clicks by analyzing and preparing detailed reports on campaign metrics 
· Supported strategic planning by identifying trends in campaign performance, surfacing insights to guide creative direction, messaging priorities, and new audience testing opportunities.
· Collaborated with founders on growth strategy, proposing channel mix recommendations, audience frameworks, and budget distribution approaches based on client goals
Retail Marketing & Ecommerce Associate – Living Beauty Inc. (Internship)			   Nov 2024 – April 2025
· Assisted in creation of marketing strategy for a new flagship beauty store and spa using market research to identify beauty supply vendors, influencers and local businesses which helped inform the strategy development
· Managed Shopify product listings, image editing, and line sheets resulting in expansion of online D2C retail store.
Digital Marketing Coordinator – AutoTrader.ca							    Mar 2022- April 2024
· Spearheaded campaign development and A/B tests on TikTok, Pinterest, Outbrain and Criteo paid campaigns resulting in a 2% increase in monthly visits; optimizing campaigns with feed integration and creative refreshes. 
· Liaised with Creative Manager through creative briefings to implement innovative search and display campaigns such as creative targeting on Meta, resulting in an increase of 1% CTR increase YOY.
· Managed the execution of the Autotrader Awards, an omnichannel marketing activation. Facilitated cross-functional weekly stand up, managed project timelines and campaign budget targeted at driving brand awareness; spearheaded first influencer campaign. Resulted in a 2% increase in brand awareness.
· Spearhead monthly data reporting process using PowerBI, Google Analytics and data storytelling to ensure that all stakeholders and other team members have clear visualization to perform optimization.
Campaign Specialist/Coordinator – Wunderman Thompson MAP 				 May 2021 – Mar 2022
· Implemented an average of 500 push CRM campaigns a month for a billion-dollar fashion client ensuring targeted audience would receive targeted content as designated by the client
· Collaborated on several quality assurance procedures ensuring that campaigns released for the client would have an incident rate of less than 1%
· Designed and executed a mentoring plan by streamlining training materials with best practices as the push onboarding lead for four individuals, contributing to a 20% increase in team capacity. 
EDUCATION							
Postgraduate Certificate in Fashion Management, Humber Polytechnic 			                 	        2024- 2025 
· Focus: Visual Merchandising, Product Development, Trend Analysis, Fashion Technology, Fashion Marketing
Bachelor in Management and Organizational Study, University of Western Ontario
· Specialization in Consumer Behaviour				              		   	         2017- 2021
SKILLS, CERTIFICATIONS				
· Skills: Microsoft Office Suite, Adobe Photoshop, Adobe Illustrator, WordPress, Adobe Campaign, Figma, Jira, Airtable, Google Ads, Power BI, Google Analytics, Project Management, Data Storytelling, Shopify, Account Mnagement
· [bookmark: _heading=h.3znysh7]Certifications: Google Analytics Individual Qualification, Brainstation - UX Design Certificate

